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B�rec�k Local Act�on Group (Şanlıurfa) organ�zed
a "Gastronomy Fest�val" to promote local
products under the theme of "Develop�ng value-
added products".

B�rec�k �s almost a land of flavor w�th �ts mezra
eggplant, wh�ch �s grown only �n the d�str�ct, �ts
richly flavored garlic, �ts local d�shes that leave a
taste on the palate, and �ts local pistachio, wh�ch
�s an �mportant source of �ncome �n the reg�on.
However, the reputat�on of these flavors has
been known only �n the surround�ng prov�nces
unt�l today. B�rec�k Local Act�on Group (BIRYEG),
wh�ch a�ms to make these flavors known all over
Turkey, has rolled up �ts sleeves to �mplement a
ser�es of projects and act�v�t�es for the promot�on
and brand�ng of local flavors. "B�rec�k
Gastronomy Fest�val and K�te Fest�val" was the
f�rst step taken �n th�s context.
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On the f�rst day of the fest�val, wh�ch lasted for
three days and attended by thousands of people
from all over Turkey, local flavors were �ntroduced.
Mezra eggplant, wh�ch �s grown only �n the B�rec�k
reg�on and exported all over Turkey, was one of the
most popular del�cac�es. Aga�n, local garlic, dried
herbs and bitter-sweet pastes were �ntroduced. In
add�t�on to the presentat�on, the fest�val
part�c�pants were g�ven refreshments to taste the
local d�shes.

On the second day of the fest�val, pistachio, one of
the �nd�spensable �ngred�ents of local desserts and
meals, was �ntroduced. At the same t�me, the
v�s�tors had the opportun�ty to taste the desserts
and d�shes made w�th these p�stach�os.

On the th�rd day of the fest�val, a k�te fest�val was
held w�th the part�c�pat�on of young people and
ch�ldren.

Wh�le the act�v�t�es at the fest�val were not l�m�ted
to local del�cac�es, many art�st�c act�v�t�es such as
sira night, folk dances, concerts, and Şanlıurfa c�ty
theater performances were also performed �n the
fest�val area.

The fest�val, wh�ch made a great �mpress�on �n the
local and nat�onal med�a, was reported �n many
med�a organs.

Restaurants and Tour�sm Assoc�at�on (TURES), one of
the most �mportant representat�ves of the food and
beverage �ndustry throughout Turkey, became one of
the most �mportant stakeholders of the fest�val.
Incorporat�ng more than 1,000 brands and nearly 12
thousand bus�nesses, TURES supports brand�ng and
promot�on act�v�t�es �n the sector. B�rec�k Mun�c�pal�ty
and B�rec�k D�str�ct Governorate, wh�ch allocate the
fest�val area, tents and promot�onal stands for the use
of the fest�val, are among other �mportant stakeholders.
BIRYEG, on the other hand, undertook promot�onal
expenses such as cater�ng, bags, booklets, brochures,
agendas, glasses, posters and banners. BIRYEG a�ms to
cont�nue �ts act�v�t�es for the promot�on of local
del�cac�es together w�th other stakeholders from now
on.
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